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Brief Google Analytics
Introduction
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Brief Google Analytics
Introduction
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Brief Google Analytics
Introduction

)
Limitations

* Tracking code must be installed
* Data overload / overwhelming

e Relevant benchmarks



EvaluATE Case Example:

Evaluation Questions
N\

)
1. How many people are we reaching through the Web?
2. Are people using our resources?

3. Did web traffic increase after our website redesign?
4. How strong are our partnerships?

5. How engaged are people with our content?

6. Where are the people we are reaching located?



Evaluation Implications for
_EvaluATE Program

 Demonstrate geographic reach and resource
use for funder

* Decide if they should continue newsletters
or put effort in other areas

* Decide what webinar topics are most
relevant



How many people are we
. reaching through the Web?

W

Visitors Overview Dec 1, 2009 -0Oct 8, 2011
e 100.00% of total visits

8,962 people visited this site

sandh add 14,939 Visits

sauldidiads 8,962 Unique Visitors

it 44,416 Pageviews ‘ m 59.84% New Visitor
weda bbbl 2,97 Pages/Visit 8,929 Visits

m 40.16% Returning Visitor
6,000 Visits

~l .. 00:02:21 Avg. Time on Site

" hwiv 50.26% Bounce Rate

Visitors: Wide



How many people are we
\ reaching through the Web?
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8,933 people visited this site

sandh Jusld 14,846 Visits
saudlidusds 8,933 Unique Visitors
sndiidhidd 44,197 Pageviews
et wibld  2.08 Pages/Visit

Visitors: Close



Are people using our

resources?
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- Gite Content
Fages
Landing Fages
Exit Pages
Site Speed
+Site Search
vEvents
wAdSense
In-Page Analytics

Conversions

Help =
The Content Drilldown
Report

Viewing Metrics

Find Your Old Reports in the
New Interface

Help center
Search help cents

Secondary dimension: | Select... - | Sort Typs:

10.

Fage path level 2

search_results
{browses
advanced_search_results
?page=2
?page=2

fadvanced_search!

advanced_search_resultssearch&channel=resources&start=0

Defautt -

Istrong_ewvaluation_plans_webinar_slides’
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Pageviews
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148
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144

J Unigue Pageviews
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Awg. Time on
FPage

00:00:39
00:00:45
00:00:51
00:01:02
00:00:28
00:00:22
00:00:28
00:00:28
00:02:14

00:01:48
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Bounce Rate
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50.00%
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Content Drill Down: Wide




Are people using our
resources?
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Workshop Other 133 _Evaluation

20 350 Newsletter
211
‘ Excel Graph using

Survey 247 Exported Data
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Are people using our
resources?

</

0.48% of total pageviews
Site Usage
Pageviews Unigue Pageviews Avg. Time on Page Bounce Rate %% Exit
® 145 97 00:02:14 54.10% 42.07%
3.5 (62.25%) 68.94%)
=wing: Page path level 3 Fag= =
e,
Secondary dimension: | Select Sort Type: | Default - Q | advanced View: | Hf - € >
Page path level 3 Pageviews 4 Unigus Pageviews Avg. Time on Page Bounce Rate % Exit
1. 145 37 00:02:14 54.10% 42.07%
Show rows: | {0 |z| Goto: | 1 L4 ¥

Content Drill Down: Wide




Are people using our
resources?

—

In-Page Analytics Dec9, 2010-0Oct 9, 2011

ALL » PAGE: fresources/
= 7.27% of total pageviews

Site Usage
Pageaviews Unigue Pageviews Avg. Time on Page Avg. Page Load Time (sed, Bounce Rate % Exit
2,174 1,287 00:00:39 0.00 38.41% 11.18%
% of Total: 7.27% (29,917) % of Total: 7.21% (17,847) Site Avg: 00:00:53 (-25.70%) Site Avg: 000 [0.00%) Site Avg: 33.34% (13.20%) Site Avg: 24.30% (-35.11%)
Viewing: Clicks || with more than: 0.00% [ = I=1AE

Ewvzlueate promotes the gosls of the Advanced Technological Educstion program by
va u a e partnering with ATE projects and centers to strengthen the program’s evalustion

Buiiiatitu READIRCECoE e knowledge bass, expand the wse of exemplary evalestion practices, and support

advanced geehaoiogical educarios the continwous improvemsant of technician education throughout the r
o (257 & (241 15}

About Us ﬂwl Survey RESOURCE LIBRARY Community Events HE’ ]

Browse Resources Advanced Search m
How do | design an evaluation?
RESOURCE LIBRARY

Evaluate’s resource library contains materials related to Resource Keyword Search
evaluation theory, methodology, practice, and use. We have
selected materials that are especially perinent to the

evalyatinn inthe ATE cnnt.ext We irwit:.a ]..fnu to help.us expand
the library by recommending or submitting evaluation

o Clicks below |

-

m

m

Content In-Page Analytics: Wide



Are people using our
resources?

o

http:/ievalu-ate.org/downloads/resources/project_ix.pdf

Handout from Ready, Set, Evaluate! Webinar

This handout summarizes main points and tools presented in our September 21, 2011
webinar Ready, Set, Evaluate!

http:/ievalu-ate.org/downloads/resources/Ready SetEvaluateHandout.pdf

[ 13% |

Full Record

Content In-Page Analytics: Close



Did web traffic increase after
_our website redesign?

) J

Content Drilldown Dec 1, 2009-0ct 6, 2011

ALL » PAGE PATH LEVEL 1: fevents/

- B9.90% oftotal pageviews

Site Usage
s
Pageviews LInigque Pageviews Avg. Time on Page Bounce Rate %% Exit
® 4,398 3,207 00:02:08 67.48% 48.66%
% of Total: 9.90% (44,416 % of Total: 10.96% (29,260 Site Avg: 00:01:12 [78.39%) Site Avg: 50.26% [34.24%) Site Avg: 33.63% [44.67%)
A

=

Content Drill Down: Wide



How strong are our
partnerships?

Y

Viewing:

Source Landing Page Other
il

Secondary dimension:

Source

1. wmich.edu
2. atesurvey.org
3. resources evalu-ate net
4.  hostedsurvey.com
5. linkedin.com
6. evalu-atenet
7. evergreenevaluation.com
8.  evalorg
9. atecentral.net

10. | vimeo.com

Plot Rows

Select. . « | Sort Type:

Default + Q, | advanced View: | »| 1-100f188 | € | »
Visits . PagesiVisit ""”9;8?;”9 O o MewvVisits  Bounce Rate
1,051 5.39 00:03:38 51.28% 29.59%
697 234 00:02:39 42.75% 58.54%
332 5.28 00:04:53 A2 47% 44.28%
154 1.90 00:01:39 35.71% 61.69%
111 3.01 00:04:25 6.31% 31.53%
110 6.77 00:04:38 41.82% 31.82%
94 4.90 00:03:50 18.09% 39.36%
92 1.96 00:01:29 89.13% 68.48%
80 2.86 00:02:29 62.50% 53.75%
80 3.92 00:03:36 51.25% 32.50%
Show rows: |10 |Z| Goto: | 1 1-100f 188 | € | >

Traffic Sources — Referrals: Wide



How engaged are people
‘with our content?

U

ADVANCED SEGMENTS » | EXPORT » | ADD TO DASHBOARD

Engagement Dec 1, 2009-Oct 6, 2011
e 100.00% of total visits

Visit Duration Page Depth

Visits Pageviews

14,939 44,416

Viewing: Visit Duration

.
Visit Duration Visits Pageviews Percentage of total
W visits Pageviews
0-10 9,818 12,657 [ 5. 72%
23.50%
11-30 966 2,813 lc7%
5.33%
3160 745 2,571 [ <s9%
5.79%
61-180 1,235 6,050 [ =273
13.64%
181-600 1,213 g,230 [ =123
18.55%
601-1800 782 8,312 M 5.23%
18.71%
1801+ 180 3,765 |120%
8.48%

Visitors - Engagement: Wide



\

How engaged are people

with our content?

</

Wisit Duration

0-10

11-30

31-60

61-180

181-600

601-1200

1801+

Visits

9,818

i

745

1,235

1,213

a2

180

Fageviews

12,657

2,813

2,571

6,059

8,239

8,312

3,765

Percentage of total
M visits Pageviews

Visitors - Engagement

: Close



Where are the people we
are reaching located?

\ J

WETVENTEY VI Explorer
Site Usage Ecommerce

PagesfVisit

Visits Avg. Time on Site %% Mew Visits
® 12,890 3.09 00:02:34 58.39%
{3.84%) [9.673%) (-2.20%)

Visits
3 | ERE

Visitors — Location : Wide



Where are the people we
are reaching located?

) Map Overiay R30Iy
Site Usage Ecommerce

Visits Pages/Visit Avg. Time on Site % New Visits
® 1,057 2.49 00:02:00 64.81%
- {-14.49%) (8.44%)

Visitors — Location : Drill down
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Where are the people we

are reaching located?
)

</

Viewing: City Other
.
Secondary dimenzion: | Select. .. -
City Visits J Fages/Visit A
1. San Francisco 112 270
2. SanJose 81 217
3. Modesto 51 267
4. Santa Cruz 44 2.09
5. | Chico 40 2.20
G. Sacramento 39 3.08
7.  3an Diego K| 232
8. Los Angeles 30 1.50
9. Mapa 25 424
10, Qakland 23 2.96

Visitors — Location : Drill down



Next Steps

C

Search “Google Analytics Installation
Guide” for step by step instructions.

Download a Google Analytics handbook

and ATE s

necific benchmarks at:

www.Evalu-ate.net



http://www.evalu-ate.net/
http://www.evalu-ate.net/
http://www.evalu-ate.net/

C

Questions?



